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Orchids are said to symbolise beauty, luxury,

strength, fertility, refinement and mature charm.

There are around 52 different species of wild
orchids in the UK. Many of these species are
incredibly rare and can often only be found on

nature reserves.

Most orchids have a sweet and musky fragrance.

This fragrance is often likened to vanilla.



wild orchi




Inspired by:

Gorgeous Orchid | Gucci Flora

Wild Vanilla Orchid | Floral Street

Black Orchid |

Tom Ford

wild orchid



wild orchid

fragrance

directions

Ylang
Orchid
Amber
Mimosa
Tiare
Vanilla
Citrus







inspir d by...

bright and refreshing
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. . dark vanilla
inspired by...

... vanilla but not as you know it

1
i
]

N
i
A
N

Vanilla, a staple in the world of scents,

£

undergoes a dark transformation this

: season, adopting darker, more complex

f y notes.
A A .

‘?“ Layers of black amber, leather and spice

move away from the cloying sweet vanilla
of the past. It's a call for high-quality
ingredients and innovative pairings,
appealing to those seeking a more

expressive and emotional scent profile.




dark vanilla

“Vanilla has been incredibly popular
over the last few years, but the sickly
sweet almost plastic scent is being
replaced with darker seductive and
surprising vanilla scents.”






dark vanilla

fragrance

directions

Vanilla

Tonka

Musk
Patchouli
Leather
Frankincense —
Fig T
Coffee




LN R
[\ r /]
[/ J L\

NTAD

CARVANSONS







St

The 19708 fab




- . . e voly "ll'l‘l'l nw ]
“Jrjw'w"w l’!%: F""Ym . ol 4

Y L ek S;ue ‘“ ~,Etat L|bre d Orange

/

Ode To DuIIness | Juliette Has A Gun
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- inspired by... 4 o

The essence of early morning walks and
the freshness of greenery are bottled in
this trend. Notes of vetiver, moss and
cedar bring the outdoors in, creating a
grounding experience that transcends

seasons.
These fragrances are universal and are

perfect for those seeking to deepen their -

connection with nature. )
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Inspired by:
.
When the Rain Stops Maison Martin Margiela

- A Balm Of Calm Penhaligon’s

Uomo Born in Roma Green Stravanganza Valentino

_ earthgirl
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~ fragrance

“ 1" directions’
i iy F Wetiver: '
v ~ Moss

Patchouli®

. Cedarwood

;" Fucalyptus :
. Sage

-
earthgirl
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inspired by...

...retro, classics, 90's nostalgia
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GEN Z SNIFF ‘
Gen Zers s

OUT RETRO ety )
FRAGRANCES X3 P>

Fragrance Evaluator Anthony speaks to the
cent IncTEase

Times about rise of retro fragrances with Gen Z s of the 1990 Cabin L :
ing Kiein Blernity 5

+ BLACK + + EPIC FRESH + JUNGLE FRESH
BODYSPRAY X5
\ IT'S GAME TIME
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Lynx Africa fits
d of Nineties
erated in

"The relaunch of
right into this tren
fragrances being regen
a different way. ¥
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QUALITY ON A BUDGET | A key factor in
fragrance purchasing is the experience of a
fragrance that feels expensive but is affordable,

without compromising on the longevity of a scent.

SEEK THE UNIQUE | Demand for unique or
customised fragrances is increasing, especially
from young consumers who are looking to express

their individuality.
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SUSTAINABILITY | Refillable and rechargeable

products are continuing to see growth across all

markets and product sectors.

NATURALLY | Natural and premium ingredients
are still highly associated with the perception of
premium beauty/traits. Natural and environment-
friendly are the leading sustainable attributes for

new product developments.
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LONGEVITY | The promise of long-lasting
fragrance continues to be a key factor in fragrance

choices.

MOOD BOOSTING | With ever-increasing
numbers of consumers using fragrances to
enhance mental wellbeing, brands will continue to

heavily focus on the mood-boosting qualities of

their scents.




Carvansons is a world-leading UK-based fragrance
manufacturer. Our fragrances are used globally in the
cosmetic, personal care, household and industrial product

sectors.

We undertake extensive market research and product

development to guide our fragrance creation process.

Our complementary sample ordering process allows you to

test and experience various scents to ensure you find the

perfect aroma for your product.
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mailto:hello@carvansons.co.uk
http://www.carvansons.co.uk/samples
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