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mixed emotlons
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Perfumes Linked to this Trend .,'. ' o -
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Violet
Bergamot

Iris
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Ambrette Seeds

CLICK
HERE TO
REQUEST
SAMPLES


https://carvansons.co.uk/2024-2025-fragrance-trends/
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gold-inspired 'scents and fashion
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MASQUE VITALITE OR PRECIEUX
PRECIOUS GOLD VITALITY MASK




heart of gold

Perfumes Linked to this Trend

Oudgasm Vanilla Oud Gold+ L'Or De JAdore
Kayali Commodity Dior





https://carvansons.co.uk/2024-2025-fragrance-trends/
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natural healing

89% of people believe that fragrance

©can enhance your wellbeing

[

The Japanese practice of Forest bathing is

Ny : o
" a process of relaxation; known as shinrin

. i yoku. It centres around the simple method of

purifying
body wash

LT : being calm and quiet amongst the trees,
observing nature around you and breathing

deeply to boost health and wellbeing







HERE TO
REQUEST
SAMPLES



https://carvansons.co.uk/2024-2025-fragrance-trends/
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Love Potion Pear Inc
Penhaligons Juliette has a Gun Kayali

Love Fest Burning Cherry





https://carvansons.co.uk/2024-2025-fragrance-trends/







¥ IMPERIAL
8 LEATHER

ICE CHILL

Energisin&g ICED MINT & LEMON
BODY WASH

BERGAMOT
& SEA SALT

B69RL0z/ S00mL & 74




Perfumes Inspired by this Trend






https://carvansons.co.uk/2024-2025-fragrance-trends/
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great endeavours

e standard
» chartered

C heads

shonkins \ These uplifting brightening scents give us a sense of

CARRY ANYTHING

BUT DANDRUFF

SHOULDERS CAN - - 3 optimism and energy

BIOTHRM
HOMME

AQUAFITNESS
SHOWER GEL

There are many perfumes and products associated

with achievement, success and endeavour.




Invictus Victory Intense Y Eau de Parfum Intense Olympea Legend
Paco Rabanne Yves Saint Laurent Paco Rabanne





https://carvansons.co.uk/2024-2025-fragrance-trends/




= THE DIGITAL JOURNEY+ | The importance of
community will continue to grow as people look to
reconnect with like-minded individuals. The idea of

community self-care will be on the rise.

EVIDENCED EFFICACY | Consumers continue to look
for convenience and proof that their money is being

well spent by using platforms such as TikTok

ARVANSONS
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IDENTITY | It's critical to ensure that consumers
feel seen and spoken to. Identity, representation
and body positivity are crucial for the younger

demographics.

HOLISTIC WELLBEING | Uplifting self-care regimes
will include holistic approaches to well-being
including sexual wellness, hormones and wellness

for every life stage.




BRAND LOYALTY | Gen-Zis more loyal than many
brands think. Even as they desire to try new
products, nearly 60% are willing to keep buying

from their favourite brands, according to

McKinsey's 2023 global consumer survey.

SUSTAINABILITY | The cosmetics industry is
looking for greener ingredients as consumers

demand more sustainable products.
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Carvansons is a world-leading UK-based fragrance
manufacturer. Our fragrances are used globally in the
cosmetic, personal care, household and industrial

product sectors.

We undertake extensive market research and product

development to guide our fragrance creation process.

Our complementary samples allow you to test and

experience a wide variety of scents to ensure you find

the perfect aroma for your product.
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REQUEST SAMPLES OF THE | "
FRAGRANCE TRENDS S A

CARVAN SONS


https://carvansons.co.uk/2024-2025-fragrance-trends/

2024 /
FRAGR/

TRENDS

‘For more-information ab



mailto:hello@carvansons.co.uk
http://www.carvansons.co.uk/samples
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