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Our Fragrance Trend eBooks provide insights into the trends
and consumer buying habits affecting products influenced by
the fragrance market. We take inspiration from market research,
fashion trends, current consumer buying habits and recent

fragrance launches.

As an international fragrance manufacturer with over 80 years of
experience, we continuously evaluate and analyse upcoming
trends in fragrance and perfume creation. Our experience and
knowledge help us advise our customers on fragrances that

bring their brands and products to life.

Please note: The perfumes and products mentioned within this ebook are purely
examples of market trends. As a result, the products mentioned in this article are for
reference only. We do not receive any commission for affiliated links/advertising.
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colour
trends

Transformative Teal
Jelly Mint

Celestial Yellow
Amber Haze

Blue Aura

Electric Fuchsia
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3 THE AFTER-SUN BALM '

"A solar perfume is a loose term
that refers to fragrance with a
'sunshine' feel to it."
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experiences which capture
exoticism and escapism.
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RADIANCE

SPF 50 - BODY LOTION
LAIT POUR LE CORPS - FPS 50

heirosa 87 Fragrance « Parfum

| skin types

These fragrances pair
aquatic notes with citrus
fruits and botanical facets
to transport us

calming and tropical
destinations
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Weet, creamy, lactonic scents
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inspired by...

... deep and smoky oud

Oud will once again be taking centre stage

in this dramatic trend.

New and alternate takes on the traditional
Oud's will emerge. These scents will be less
animalic and instead focus more heavily on

the smoky leathery woody nuances.

Resinous and balsamic scents paired with
dark fruits and botanicals will add new

aspects to this incredibly popular category.

dark magic
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dark magic




dark magic

Inspired by:
Oudgasm Smoky Oud - Kayali

Oud Maracuja - Maison Crivelli

Tobacco Mandarin - Byredo
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lnspired by...

Savourymsalty and airy fragrance
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Nood Sag ;@Sea Salt - Jo Malone |

Oud Minérale Eau De Parful
Pacific Ro kN
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QUALITY ON A BUDGET | A key factor in
fragrance purchasing in 2024 is the experience of
a fragrance that feels expensive but is affordable,

without compromising on the longevity of a scent.

UNIQUE FRAGRANCE COMBINATIONS | Demand
for unique or customised fragrances is increasing,

especially from young consumers who are way

looking to express their individuality.
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SUSTAINABILITY | Refillable and rechargeable

products are continuing to see growth across all

markets and product sectors.

NATURALLY | Natural and premium ingredients
are still highly associated with the perception of
premium beauty/traits. Natural and environment-
friendly are the leading sustainable attributes for

new product developments.
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LONGEVITY | brands in the scent industry will
increasingly focus on the promise of long-lasting
results encouraging customers to experiment with

new formats, for example, body sprays.

MOOD BOOSTING | With ever-increasing
numbers of consumers using fragrances to
enhance mental wellbeing, brands will heavily

focus on their mood-boosting qualities.

e

i /j.' & ey L WYy N
, ‘*." ‘AS?-“’ “: ' N“t' ‘A'!' .

X B " ~
\ w ! ‘u b 4
e RSN 4 4 . ) %




) A

Carvansons is a world-leading UK-based fragrance
manufacturer. Our fragrances are used globally in the

cosmetic, personal care, household and industrial product

sectors.

We undertake extensive market research and product

development to guide our fragrance creation process.

Our complementary sample ordering process allows you to

test and experience various scents to ensure you find the

perfect aroma for your product.




Request Your
Samples

Request samples

linked to the trends


https://carvansons.co.uk/2024-2025-autumn-winter-fragrance-trends-request-samples/
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For more information about our fragrances and-our
latest creations, contact us

hello@carvansons.co.uk |
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